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NEW

2023/10/2

2022/10/3

2021/11/1

NML Business Sites

NML Gender Ratio

NML Average Age

Male:85.6％   Female:14.4％

Male:41.3 age　　Female:40.7 age

GHQ:Yokohama, Research and Development:Nissan Research Center（Oppama district), Nissan Advanced Technology Center, Nissan Technical
Center, Nissan Global Information System Center, Tochigi proving ground, Mogi proving ground, Oppama proving ground, Hokkaido Rikubetsu proving
ground, Tsurumi office  Production/Logistics:Tochigi plant, Oppama plant, Yokohama plant, Iwaki plant, Sagamihara parts center, Zama office,
Honboku Warf, Karita Warf, Oppama Warf  Other:Nissan Education Center, Customer Service Center

2024/10/11

Health Investment

Ultimate goal of health investment
Internal awareness and action change 

indicator

Health Promotion and Disease 

prevention Indicator

Effect of investment

Issues to be addressed for Corporate 

Wellbeing

To reduce 

absenteeism

To enhance work 

engagement

To reduce 

presenteeism

Health investment intended 
for a range of effect（＊）

Health Issue

To enhance health 

literacy

<Statistic Data>
Sick leave for physical illness is 
increasing.

<Statistic Data>
Health issues are increasing 
among young employees.

<Coronavirus>
Health issues caused by sudden 
lifestyle changes are increasing.

<Health awareness>
Internal effort for raising health 
awareness among the employees is 
insufficient.

Promoting health in
cooperation with 
Nissan Health 
Insurance Union

Creating comfortable 
work environment

Infectious disease 
prevention measures

Workload control measures, WLB support 

systems

Lifting more restrictions on 

teleworking/remote working

Start counseling (Improve patients' 

health literacy, ease anxieties.）

Legally mandatory annual health checkup 

target:100％

Raise the rate of those taking non-

mandatory health checkups

Increase health promotion activities for 

those instructed to improve their life habits

Raise seminar/event participation rate

Reduce obesity rate

＜Primary:Disease prevention＞
Increase employees maintaining healthy 
habits（Diet/sleep/exercise）

Health survey （to be launched）
（To assess the level of satisfaction, health 

awareness, and action induced by awareness）

To be a company 

that inspires 

enthusiasm in its 

every member.

To realize our 

COPORATE 

PURPOSE
Enrich people's lives

Drive innovation

Promote employee 
health

＜Secondary:Early detection＞

Early medical consultation or  

treatment taken (%) 

＜Tertiary:Illness treatment＞

Support WLB,Accommodate to 

employees' needs for work comfort.

Improve employee satisfaction with 

consulting service provided.

Promote corporate well-
being

Address increasing obesity cases 

during coronavirus period

Cascade health measures as a way of  

population health approach 

Event participation rate/health app. 

registration rate,

Visualize health promotion effort. 

External/internal HP publication rate

Reduce overtime

Consulting service used (%)

Build WLB support measures and 

regularly review the measures

Infectious disease Number of infected 

people

Nissan Wellbeing Pledge

'Coworkers' safety and 

health is our top 

priority.'

Increase the 

number of 

employees 

without 

findings in 

annual 

health 

checkups

Number of corporate wellbeing 

meetings held
Develop internal talent who promotes 

corporate wellbeing 

Increase employees participating in 
health promotion events

Infectious disease prevention measures

Share info and study issues/develop 

measures regularly.

Efforts to prevent illness or progress 

of illness

Create comfortable workplace

（WLB・Females・LGBTs）

くGiving medical checkup legally 

required

Attendance rate
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NML Gender Ratio Male:85.6％   Female:14.4％

NML Average Age Male:41.3 age　　Female:40.7 age

NML Business Sites

GHQ:Yokohama, Research and Development:Nissan Research Center（Oppama district), Nissan Advanced
Technology Center, Nissan Technical Center, Nissan Global Information System Center, Tochigi proving ground, Mogi
proving ground,Oppama proving ground,Hokkaido Rikubetsu proving ground,Tsurumi office  Production/Logistics:
Tochigi plant, Oppama plant, Yokohama plant, Iwaki plant, Sagamihara parts center, Zama office, Honboku warf, Karita
Warf, Oppama Warf  Other:Nissan Education Center, Customer Service Center

Health Investment

Ultimate goal of health investment
Internal awareness and 
action change indicator

Effect of investment
Issues to be addressed for Corporate 
Wellbeing

Health investment intended for a 

range of effect（＊）

Health Issue

<Statistic Data>

Sick leave for 

mental illness is 

increasing.

<Statistic Data>

Health issues are 

increasing among 

young employees.

<Coronavirus>

Health issues 

caused by sudden 

lifestyle changes 

are increasing.

<Health 

awareness>

Internal effort for 

raising health 

awareness among 

the employees is 

insufficient.

Promoting health in

cooperation with Nissan 

Health Insurance Union

Promote corporate 

well-being

Give stress self-

test

Supporting 

reinstatement through 

reinstatement programs

Address issues 

of lifestyle 

changes due to 

coronavirus（ex. 

teleworking）

Workplace 

culture reform

Start counseling

Primary prevention）Promoing 

health

Increase employees 

maintaining healthy habits

（Diet/sleep/exercise）

Primary）Prevent illness

Strengthen individuals' stress 

resilience

Tertiary）Disease management

Teach individuals how to 

strengthen their stress resilience by 

self-review

Praimary）Prevention

Proactive effort taken by respective 

work locations(%) /Awareness 

raising efforts

Analyze internal 

survey and 

encourage line 

manager to 

support mental 

health at work

Mental Health 

Training/ 

education

Develop mental 

health careers 

internally

Primary) Prevention Secondary）Early 

detection

Self stress management

Noticing changes in physical conditions

Early medical checkup/treatment

Praimary）Prevention, Secondary）

Early detection

Maintain healthy habits

Line managers give adequate 

mental health care

Tertiary）Prevention

HR, medical staff, colleagues, 

and superiors give them 

attention and support.

Keep providing 

better 

reinstatement 

support.

Creating comfortable 

work environment

Promoting health, 

using external EAP

Promote employee 

health

Share info and 

study 

issues/develop 

measures 

regularly

Increase employees participating in 

health promotion events

To reduce 

absenteeism

To enhance work 

engagement

To reduce 

presenteeism

To enhance health 

literacy

To be a company 

that inspires 

enthusiasm in its 

every member.

To realize our 

COPORATE 

PURPOSE
Enrich people's lives

Drive innovation

Nissan Wellbeing Pledge

'Coworkers' 

safety and health 

is our top 

priority.'

Increase the 

number of 

employees 

without 

findings

in annual 

health 

checkups


